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Executive Summary

Strong communities are built through trust, connection, and shared understanding.
In 2024, La Crosse Area Community Foundation (LACF) crafted a strategic plan
centered on strengthening social capital, defined as the benefits individuals and
communities gain through relationships, networks, and mutual support. Community
needs assessments play an important role in this work by identifying shared
priorities and informing more effective and equitable allocation of resources.
However, traditional assessments often rely on convenience sampling methods that
disproportionately reflect the perspectives of more affluent and less marginalized
populations, leaving critical community needs underrepresented.

To explore ways to address this gap, LACF conducted a community survey during the
fall of 2025 using inclusive and culturally responsive methods designed to
intentionally engage groups often excluded from community assessments,

including immigrant, migrant, refugee, LGBTQ+, disability, and lower-income
communities. The survey was administered using Koboloolbox and offered in
English, Hmong, Spanish, Mandarin, and Russian. Outreach relied heavily on trusted
community partners, multilingual field surveying, and culturally appropriate
incentives to reduce participation barriers and build trust.

Atotal of 437 community members participated in the survey through online, tablet-
based, and paper formats. Compared to the 2024 Compass Now survey, this sample
reflects substantially greater racial, ethnic, income, and gender diversity. Nearly half
of respondents reported earning less than $50,000 annually; 20% identified as
Latino/a/x or Hispanic, 18% as Hmong, and 26% reported a disability or health
condition impacting daily life. Sixteen percent of respondents identified as LGBTQ+.

Key findings highlight the central role of relationships in how community members
access information and engage locally. Friends, family, and trusted community
leaders are the most frequently cited and most trusted sources of information, while
institutional and government communication channels rank lowest overall.
Community organizations are especially trusted among LGBTQ+ respondents and
those with marginalized gender identities. Digital media outlets are widely used,
and usage of more traditional news sources increases with respondent age.

Survey responses emphasize an urgent need to prioritize basic human needs and
well-being. Affordable housing or shelter and mental health services emerge as the
most pressing community priorities. However, these priorities vary significantly by
demographic group. Latino/a/x, Hispanic, and Hmong respondents identify
immigrant and refugee support, language access, and healthcare as critical needs,
representing patterns that are obscured when survey results are aggregated



without demographic segmentation. These findings underscore the limitations of
convenience sampling and the importance of targeted outreach in accurately
understanding community needs.

Finally, respondents express a strong desire for connection, joy, and belonging.
Cultural celebrations, creative events, volunteering, and skill-sharing opportunities
are among the most favored forms of community engagement. The most
commonly reported barriers to participation include not hearing about
opportunities early enough, work or school schedules, cost, and language access.
Among non-English speakers, transportation barriers and immigration-related
concerns further limit participation.

Based on these findings, we offer recoommendations directed primarily toward
predominantly White organizations to advance inclusive practices, rebuild trust with
historically underrepresented communities, and foster a stronger sense of
belonging. These recommendations emphasize the importance of investing in
authentic relationships, shifting from broadcast to relational commmunication
models, reducing practical barriers to participation, and supporting migrant and
marginalized communities through intentional, trust-based engagement. Together,
these actions can help bridge social capital, improve inclusion, and foster a more
welcoming and resilient La Crosse community.

Introduction

An equitable, sustainable, and vibrant community thrives on unity, compassion, and
a sense of collective purpose. To that end, La Crosse Area Community Foundation
(LACF) launched a strategic plan in 2024 that centers on the importance of
authentic, respectful, and mutually beneficial relationships, otherwise known as
social capital. Social capital' can be simply described as the benefits one enjoys
from being part of a social network, including feeling safe and well-supported.
Bridging social capital refers to the formation of connections outside of one’s
immediate circles and between diverse groups. Increasing the diversity within one's
social network fosters different ways of thinking, and increases access to
opportunities and resources, supporting innovation and resiliency to adapt and
thrive.

Community needs assessments can serve to strengthen social capital by creating
shared understanding among residents, service providers, and civic institutions. The
resulting insights can support more effective allocation of resources to address real
priorities and challenges, fostering collaboration and trust. Compass Now is one of
the most prominent surveys assessing community needs in our areaq, providing an
updated assessment every 3 years to inform community action strategies across the



region. However, because the respondents tend to be disproportionately drawn
from more affluent and less marginalized groups, opportunities remain to
incorporate perspectives from communities whose needs are often least visible. For
example, in the 2024 Compass Now? report, 90% of the survey respondents
identified as White, 24% reported earning $100,000 or more annually, and 0%
identified outside of the gender binaries of male or female (Table 1).

Table 1. Acomparison of community survey respondent profiles between the 2024
Compass Now report and the present survey project, highlighting the impact of
inclusive sampling techniques on sample diversity.

2024 Compass Now

Indicator (L G Comm) Present survey
Total Survey Responses 536 437
Age 529 435
Age 18-29 17% 35%
Age 30-44 29% 33%
Age 45-64 33% 22%
Age 65+ 21% 9%
Gender 528 437
Female 77% 68%
Male 21% 27%
Prefer not to answer 2% 1%
Self-identify 0% 4%
Race 523 437
American Indian 0% 2%
Asian 3% 22%
Black/African American 3% 3%
White 90% 47%
Otherrace 2% 22%
Two or more races 1% 1%
Ethnicity 522 437
Hispanic or Latino/a/x 3% 22%
Hmong 3% 18%
Income 517 384
Less than $25,000 17% 24%
$25,000-549,999 16% 26%
$50,000-574,999 16% 15%
$75,000-$99,999 17% 13%
$100,000-5149,999 19% 15%
$150,000 or more 15% 7%



In the present work, we aimed to employ inclusive and culturally responsive survey
methods to intentionally engage groups that are often underrepresented, in an
effort to help inform improved sampling strategies in our area. We sought to
expand outreach methods to better represent a spectrum of commmunity voices,
especially those with fewer resources or who face systemic barriers. Our broader
intention was to promote a heightened sense of belonging among our marginalized
neighbors, strengthen connections between these groups and our community
foundation, and work toward building a more welcoming community.

Our survey asked community members questions along three general themes:
Trusted resources for local information

Understanding where people prefer to get local news and information would
enable service providers to more equitably disseminate information about
community events, opportunities, and resources. Rather than blindly casting a wide
net among an array of communication channels, these insights would enable
focused efforts to the most trusted hubs of information to more effectively connect
people with what they want and need. These insights can also serve to improve
ongoing community assessment projects to help increase outreach effectiveness.

Philanthropic priorities

The most pressing needs among communities with differing identities, economic
backgrounds, and migration status vary greatly. As a community foundation, our
charitable funds are generally distributed in alignment with the donor or fund
advisor's wishes. Here, we seek to understand where community members would
choose to direct philanthropic dollars whether or not they are in a position to do so.
We aim to understand how aligned our efforts are with real community needs,
particularly those whose voices are not meaningfully represented in routine
community assessments. Secondarily, we wish to gain insight that could inform the
design of a collective giving initiative to be launched next year. By hosting a
collective giving fund, we hope to bring community members together around an
issue they care about to create new connections and amplify their local impact.

Community engagement interests

In service of bridging social capital in the La Crosse area, we seek to understand
what motivates our community members to participate in connection-building
activities, and what holds them back. Our goal is to be a meaningful connectorin
our area (of people, services, cultures, and more), and to be meaningfully connected
as a foundation with the diverse populations we serve. Here, we seek to understand
how community events need to be structured to appeal to the folks they are



designed for, and how we can build relationships in ways that respect people’s time,
interests, and capacity for involvement.

Project Overview

La Crosse area community members were invited to participate in LACF's survey
during the fall of 2025. We deployed the survey using Koboloolbox3, an open-source
suite of mobile data collection tools. This allowed us to offer an online version of the
survey accessible at any time, in addition to a format suitable for conducting field
surveys on tablets, as well as printed hard copies. The survey was offered in Hmong,
Spanish, Mandarin, and Russian, in addition to English, which were the languages
recommmended by the School District of La Crosse's English Learning Program staff
(translations provided by Project FINE?).

We sought creative ways to engage groups that are often underrepresented in
community assessments, particularly our immigrant, migrant, and refugee
neighbors. As a primarily White and English-speaking staff, we relied on community
partners to help with language support, cultural insight, and with establishing trust.
In some cases, this involved conducting field surveys in languages other than
English, and in many cases this involved recruiting their networks to participate in
the survey, expanding our sampling to include communities we would not have
been able to access otherwise. These community partners were compensated for
the time they contributed to this project in recognition of the significant value they
brought to it.

Incentives were offered to community members for survey completion, which varied
based on the venue and the expected audience. Here, too, we relied on our
community partners to recommend appropriate incentives and avenues for their
delivery. Forexample, at a local Hmong New Year event with approximately 4,500
attendees, participants could enter a giveaway for a 50-pound bag of jasmine rice
(Fig.1). Similar lottery-style giveaways were offered when promoting the survey
through larger scale organizations or events, like the local YMCA branches and their
Mobile Market food pantry boxes, The Center: 7 Rivers LGBTQ Connection’s social
media channels, and the annual Disability Pride Fest.



Figure 1. Scenes from LACF community engagement and field survey deployment at the 2025
Hmong New Year celebration and the Coulee Region Immigration Summit.

In more targeted outreach efforts to reach underrepresented demographics, we
offered every survey respondent an incentive, rather than a drawing for a giveaway.
This included survey promotion through Aptiv (provider of services to individuals with
disabilities) and through a commmunity group called B.L AC K. (Black Leaders
Acquiring Collective Knowledge). In these cases, digital gift cards were offered
through an optional form that survey respondents were redirected to after
completion of the survey. Although the survey itself was anonymous, sending digital
gift cards required us to separately collect email addresses. We received feedback
that our Spanish-speaking immigrant community would feel more comfortable if
we could offer a gift without collecting any personally identifying information. In
response, we partnered with a trusted member of this community to distribute
physical gift cards to those who completed the survey.

Partnerships with local small businesses also helped to solicit responses from a
more diverse audience. We coordinated agreements with two specialty grocers of
imported goods and cultural ingredients, one catering to the Indian community,
and the other catering to the Hmong community. Both agreed to promote our
survey, and all respondents who completed the survey through their unique links
would receive a voucher to their store. The business owners tracked voucher
redemptions, and we reimbursed them for the sum. Anotherlocal business, an
independent movie theater, added survey information to their “pre-roll” which plays
before movies begin, and invited us to speak with attendees before an Indigenous
film screening event.



At the conclusion of our 11-week survey period, we collected 262 online responses, 44
tablet responses collected at in-person events, and 131 hard copies returned to us
from community partners, for a total of 437 responses (Fig. 2). Respondents ranged
in age from 13 to 85 years old (mean=39, median=35), composed of 47% White, 20%
Latino/a/x or Hispanic, and 18% Hmong, among other racial /ethnic identities.
Twenty-six percent of respondents report having a disability or other health
condition that impacts their daily life, and 16% of respondents identify as LGBTQ+.
Nearly half of all responses report earning less than $50,000 annually.
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Figure 2. Demographic characteristics of survey respondents, including age, household income, and
race/ethnicity (n=437).




Key Findings

Friends, family, and known community leaders outperform all other channels of
local information.

Survey responses indicate that La Crosse community members get information
through relationships first, and that institutional trust is low. In response to the
question "Where do you usually get information about community events, services,
or resources?” friends or family is most frequently reported, followed by social mediq,
then community organizations or nonprofits (277%, 21.9%, and 12.0% of responses,
respectively). Similarly, when asked about sources that are most trusted for
important or reliable information, 321% of responses report friends or family,
followed by 18.3% community organizations and nonprofits, and 11.2% healthcare
providers. As one respondent points out, there is likely somme nuance not accounted
for here: “This may also depend on the issue - medical epidemic or natural
catastrophe or who has the best coffee in town! Nevertheless, government-issued
information and communication from elected leaders are among the least favored
responses in response to both above questions.

Interesting deviations from these sample-wide trends emerge when responses are
examined by demographic factors. Community organizations or nonprofits are
much more favored among LGBTQ+ respondents and respondents who do not
identify as either male or female (e.g. agender, gender-fluid, non-binary) (Fig. 3).
These groups report trusting community organizations about as much as friends or
family, in contrast with those who do not identify as LGBTQ+, where community
organizations are leveraged almost half as frequently as friends or family. It may be
the case that marginalized identities lean more heavily on organizations whose
missions revolve around supporting and protecting those communities when it
comes to sourcing trusted information.



Which of these sources do you trust most for important or reliable information?

Friends or family -
Community organizations or nonprofits |
Healthcare providers Il | M |dentifies
News media (TV, radio, newspaper) Bl | as LGBTQ+
Faith leaders or spiritual advisors 1§ Not
School or childcare staff B LGBTQ+
| don’t really trust any sources right now B | m Prefer not
Social media influencers or community pages N 1 to answer
Local government staff or elected leaders W |

0 50 100 150 200 250 300

Number of Responses

Figure 3. Ranking of trusted information sources among survey respondents, disaggregated by
LGBTQ+ identity (multiple responses permitted, up to three).

Traditional forms of news media (TV, radio, newspaper) are not among the most
favored sources of information in the overall sample; however, responses reflect a
positive correlation between reliance on these news media sources and respondent
age. Although almost every generation reports turning to social media (Facebook,
Tiklok, Instagram) more frequently than news media, the gap between the two
narrows among older respondents. The ratio of respondents that get information
from local news generally decreases with each younger generation that we
sampled: 15.7% of Boomers II, 12.0% of Boomers |, 10.5% of Gen X, 71% of Millennials,
and 51% of Gen Z. (We divide Boomers into two sub-groups because the span is so
large. Some argue that older and younger Boomers had meaningfully different
formative experiences, with the younger American-born Boomers having largely
missed being drafted into the Vietnam War)

Digital media outlets, however, are popular resources, with 81.5% of responses
leveraging these forlocal information. Explore La Crosse, La Crosse Local, and the
La Crosse Tribune are the most favored, reported by 18.0%, 172%, and 15.7% of
responses respectively. Here, too, the data suggest that some demographics favor
certain outlets over others. La Crosse Local is the favored digital outlet among
Latino/a/x and Hispanic responses, and Explore La Crosse is favored among
responses identifying as LGBTQ+.

Responses emphasize the need to invest in basic human needs and well-being
above all else.

An underlying pattern emerges from respondents’ philanthropic priorities,
suggesting that La Crosse communities want investments that stabilize families



and build equitable pathways. When asked about the most important issues facing
respondents’ communities right now, and where they would direct money in their
communities, affordable housing or shelter emerges as paramount, followed by
mental health and wellness services (Fig. 4). Least commonly selected options
include community safety and healing, the climate, and environmental protection.
It may be that in communities where basic needs are lacking, individuals under-
value global-scale challenges like climate change, as survival becomes the top
priority. Even safety and healing initiatives would fall short if the harm of unmet

needs is ongoing.

Affordable housing

Mental health or addiction services
Healthcare access

Immigration or legal support

Jobs and fair wages

Childcare or youth programs
Racism or discrimination

Education and schools

Food access

Public safety and policing

Feeling isolated or disconnected
Protection from hate or violence
Transportation

Climate and environment
Language access or translation services
Other

100 150 200 250
Number of Responses

What are the most important issues facing your community right now?

M Black or African descent
Hmong
H Indian
M Indigenous
Latino/a/x or Hispanic
B White

Figure 4. Ranking of the most pressing issues faced by survey respondents’ communities,
disaggregated by racial/ethnic identity (multiple responses permitted, up to three).

Survey responses indicate that the greatest community needs vary by
demographics. Latino/a/x and Hispanic responses report needing immigrant and
refugee support as frequently as the top answer of housing or shelter, followed by
support for language access, translation, and interpretation services, and
healthcare (Fig. 4). Hmong responses reflected a similar pattern. The La Crosse
ared'’s largest migrant communities are composed of Hmong families from
Southeast Asia, and Latino/a/x and Hispanic families from Central and South
America. Community assessment surveys that fail to meaningfully represent their
voices poorly reflect the differing needs in these commmunities. Even among our
survey data, where the combined Latino/a/x, Hispanic, and Hmong responses
comprise more than 38% of our sample, the aggregated results hide these
important subgroup differences. This underscores the limitations of convenience
sampling common in community assessment surveys: communities with the
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greatest barriers to participation often remain underrepresented, even when they
express significant needs.

People want infrastructure for belonging: connection, joy, culture, and creativity.

A clear desire for connection and community engagement emerges from the data.
Respondents indicate that they feel most motivated to get involved in a community
event or opportunity when it's for a cause they care about and when it's fun or social.
Those born outside of the United States more frequently indicate being motivated
to attend events led by people in their community, orin their language, as do
Hmong respondents specifically.

Overall, the most favored kinds of community or connection-building activities
respondents would like to be more involved in include attending cultural
celebrations, community art, music, or creative events, volunteering with local
organizations, and skill-sharing or maker workshops (e.g., cooking, sewing, fixing
things). The least favored connection-building activities among our sample include
faith-based or spiritual gatherings, parenting or caregiver support groups, and
leadership development / advocacy training.

Response data also shed light on what holds people back from participation. The
most frequently cited hurdle for participating in community events or services was
not hearing about them early enough, reported in 26.9% of responses. The next
most common reasons are work or school schedules precluding involvement,
followed by cost or fees. Several of the free-form text responses also comment on a
general sense of burnout. "Typically change my mind the day of because I'm just so
tired, writes one respondent, and “Lack of leisure time and energy, writes another.
Several others comment on physical barriers for people with disabilities, for
example, “We should have more adaptive technology and more ramps for
wheelchairs and more awareness of disability’

Among respondents who speak a language other than English as their primary
language, translation barriers are a significant hurdle to participation (Fig. 5).
Responses which select Spanish as their primary language also frequently cite
transportation barriers, immigration concerns, and a fear of being asked for
documents.
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What gets in the way of participatingin community events or services?
| don’t hear about them early enough
Work or school schedule
Cost or fees )
| don’t know where to find accurate info " En.gllsh as
, - primary
I’'m not interested language
Transportation
Childcare Primary
| don’t feel welcome or included language
Language or translation barriers other than
Health or mobility issues English
Other
Immigration concerns or fear of being asked for documents
| don’t feel safe at events
0 50 100 150 200 250
Number of Responses

Figure 5. Ranking of survey respondents' hurdles to community engagement, disaggregated by

primary language (multiple responses permitted).

Recommendations

While these survey insights have potential to be applied widely in the La Crosse

community, this section centers on recommendations for predominantly White

organizations. These organizations often hold significant influence in local systems
and therefore have a particular responsibility and opportunity to advance inclusive
practices, rebuild trust with historically underrepresented commmunities, and foster a

stronger sense of belonging.

Invest time and resources into building authentic relationships with
community groups that may be less familiar, leveraging any trusted
connections that might facilitate introductions. Seeking involvement with the
organizations behind cultural services and events is a good place to start, but
it's important to go beyond their singular annual events and pursue more
meaningful ways for routine engagement and contribution.

When broadly promoting events or services, shift from a broadcast style of
communication to a relational model whenever possible. This might involve
partnering with nonprofits as trusted hubs of information or working with
community ambassadors, which can provide trusted two-way
communication with subgroups of the population. This structure is only
sustainable when mutually beneficial; consider compensating community
cornerstones and make sure they feel valued.

When designing events, know your audience and keep practical barriers
front-of-mind. Consider hosting them during evenings or weekends, make
sure representation of diverse populations is visible, remove barriers for
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different physical abilities, and increase language accessibility whenever
possible. Predictability and early commmunication may bolster engagement or
participation.

Support migrant communities more directly and intentionally. Immigrants,
migrants, and refugees have unique sets of needs and hurdles, and many
experience justified hesitation in seeking out support. Outreach may require
more effort, and events or services likely need to be designed more
thoughtfully with this group in mind for participation.

Go beyond convenience sampling when deploying surveys designed to assess
community needs®. Assessments leveraging convenience sampling cannot be
generalized to the entire population, as communities with barriers to
participation are underrepresented and these tend to be communities with
the greatest needs.
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Appendix A: English Survey

LA CROSSE AREA

COMMUNITY
7—> FOUNDATION

This survey is part of a community effort to better understand how we can bridge connections between local nonprofits and
ALL of our community members to improve access to information and resources. Your voice matters!

Your participation in this survey is voluntary and anonymous. We do not collect any personally identifying information such as
your name, email address, or IP address. We will NOT ask about immigration or legal status.

All responses will be combined and analyzed as a group. The results will be shared publicly, but no individual responses will
ever be identifiable.

Thank you for helping to build a more welcoming and inclusive community!

Demographics

What year were you born?

Where were you born?
O United States
O Another country (please share, if you feel comfortable)

O Prefer not to answer

Another country:

Do you consider yourself a La Crosse native? (Born here or spent most of your life here)

Yes

No
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What racial, ethnic, or cultural background(s) do you identify with? (Select all that apply)
Hmong

Chinese

Indian (e.g., Pakistani, Bangladeshi)

Southeast Asian (e.g., Laotian, Vietnamese, Burmese, Thai)

East Asian (e.g., Korean, Japanese)

Black or African descent (e.g., Somali, Ethiopian, Nigerian)
Middle Eastern or North African (e.g., Syrian, Lebanese, Egyptian)
Latino/a/x or Hispanic

Indigenous (Native American, Alaska Native, or First Nations)
White

Another group not listed (please specify)

DOO0oofdooooot

Prefer not to answer

Racial, ethnic, or cultural background:

What is your primary language?

Is someone in your household able to read English?

O Yes
O No

O Prefer not to answer

Do you identify as LGBTQ+?

O Yes
O No

O Prefer not to answer

Do you identify as transgender?

Yes
No

Prefer not to answer

15



What is your gender?
Female

Male

Non-binary

Agender

Gender-fluid

Other (please specify)

Prefer not to answer

OO000O0O0

Other gender:

Do you experience any disability, health condition, or difference that impacts your daily life or work?

O Yes
O No

O Prefer not to answer

Please select all that apply:
Learning disabilities
Physical disabilities
Intellectual disabilities
Down syndrome
Brain injury
Visual impairment
Autism
Emotional disturbance
Hearing impairments

Other (please specify)

Prefer not to answer

16



Which of the following best describes your primary work or service role? (Select all that apply)

[
[

DOo0ooooddt

Employed full-time (paid)

Employed part-time (paid)

Self-employed or freelancer

Informal work or gig work (e.g. day labor, delivery, cleaning)
Unemployed

Student

Retired

Stay-at-home caregiver or parent

Volunteer (unpaid work in service or community)
Unable to work due to disability or illness

Other (please specify)

Prefer not to answer

Other work or service role:

What is your primary mode of transportation? (Select up to two)

Oooo0ooyooot

Personal vehicle

Walking

Public transportation (bus, train, etc.)
Rideshare or taxi (e.g., Uber, Lyft, cab)
Carpool

Motorcycle or moped

Electric scooter

Bicycle or e-bike

Wheelchair or mobility device

No regular transportation available
Other (please specify)

Prefer not to answer

Other mode of transportation:

17



Do you have regular caregiving responsibilities for any children under 18?

O Yes
Q No

O Prefer not to answer

What is your annual household income before taxes?
Less than $25,000

$25,000-%$49,999

$50,000-$74,999

$75,000-$99,999

$100,000-$149,999

$150,000 or more

OOO00O000O

Prefer not to answer

Community Resources

Where do you usually get information about community events, services, or resources? (Select all that apply)

Friends or family

Faith community

WhatsApp or messaging apps

Social media (Facebook, TikTok, Instagram)
Community organizations or nonprofits
Schools or school staff

Local businesses

Local news (TV, radio, newspaper)
Government websites or emails
Community bulletin boards or posters

| don't usually get community info

Ooooobuooouot

Other (please specify)

Other information source:

Space to elaborate (optional)
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Which of the following digital outlets of local information do you like to use? (Select all that apply)
La Crosse Tribune
WIZM

Around River City
Reddit r/lacrossewi
WEAU

WKBT

Good Day La Crosse
Explore La Crosse
La Crosse Local
Craigslist

Good Morning, Coulee

DO00ooboyooot

Nextdoor app

Which of these sources do you trust most for important or reliable information? (Select up to three)
Friends or family

Faith leaders or spiritual advisors

School or childcare staff

Healthcare providers

Social media influencers or community pages

Community organizations or nonprofits

Local government staff or elected leaders

News media (TV, radio, newspaper)

| don't really trust any sources right now

DJOoo0oododon

Other (please specify)

Other source:

Space to elaborate (optional)

Is there a specific person in your community you go to for important or trustworthy information about events,
resources, or services?

This might be someone like a faith leader, teacher, organizer, neighbor, or other community member who others often turn to for help or

guidance.

O Yes
O No
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If you're comfortable, please share their name or how they're known in your community:

What gets in the way of participating in community events or services? (Select all that apply)
D | don't hear about them early enough
D I don't know where to find accurate info

Language or translation barriers

| don't feel welcome or included

| don't feel safe at events

Immigration concerns or fear of being asked for documents

Transportation

Childcare

Work or school schedule

Cost or fees

Health or mobility issues

I'm not interested

Oooobooood

Other (please specify)

Other barrier:

What motivates you to get involved in a community event or opportunity? (Select all that apply)
It's for a cause | care about

It's led by people in my community, or inmy language

| see people like me involved

It benefits me or my family

| trust the person who invited me

It's fun or social

There's free food, childcare, or transportation

| know my voice will be heard

I'm offered a small payment or gift

DOo0ooboodt

I'm not usually interested in getting involved

D Other (please specify)

Other motivation:
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Space to elaborate (optional)

Is there anything else you'd like to share about how your community could feel more connected, informed, or
included?

Philanthropic Interests

What are the most important issues facing your community right now? (Select up to three)
Affordable housing

Public safety and policing

Childcare or youth programs
Healthcare access

Mental health or addiction services
Immigration or legal support

Food access

Education and schools

Jobs and fair wages

Transportation

Racism or discrimination

Climate and environment

Protection from hate or violence
Language access or translation services

Feeling isolated or disconnected

DO00oodooooodgoogd

Other (please specify)

Other issue:

Space to elaborate (optional)




What would make you feel more connected to others in your neighborhood or community? (Select all that apply)
More local events or gatherings

Trusted leaders or connectors in my community

More communication in my language

Opportunities to share food, culture, or stories

Safe and welcoming public spaces

Volunteer or service opportunities

Support groups or spaces for healing

Opportunities to work on community problems together

Nothing—I already feel connected

JOoU0obooobd

Other (please specify)

o
-~
>
]
2

Space to elaborate (optional)

If you had a say in where money or support should go in your community, what would you prioritize? (Select up to
three)

Support for language access / translation / interpretation
Building leadership in underrepresented communities
Housing or shelter

Health and mental health services

Youth mental health and self-harm prevention
Disability-friendly housing and infrastructure
Immigrant and refugee support

Anti-racism and equity work

Youth recreation and education programs

Food and nutrition access

Community safety and healing

Animal welfare

Art or music programs

Environmental protection

DooUoooobooooot

Other (please specify)
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Other:

Space to elaborate (optional)

What kinds of community or connection-building activities would you like to be more involved in? (Select all that apply)
Attending cultural celebrations

Community meals or potlucks

Storytelling or intergenerational events

Volunteering with local organizations

Learning circles or discussion groups on issues | care about
Skill-sharing or maker workshops (e.g., cooking, sewing, fixing things)
Neighborhood cleanups or beautification projects

Community art, music, or creative events

Outdoor gatherings like hikes, cook-outs

Neighborhood festivals or block parties

Participating in decision-making (e.g., town halls, giving circles)
Faith-based or spiritual gatherings

Parenting or caregiver support groups

Leadership development / advocacy training

Other (please specify)

DJOo00obdooboonooot

I'm not looking for more community involvement right now

Other activity:

Space to elaborate (optional)
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What kind of change would make you feel proud to be part of this community? (Select all that apply)
More inclusion and celebration of all cultures

Safer streets and neighborhoods

Better support for young people

More kindness and care between neighbors

More power in the hands of community members

Less poverty or inequality

DOoo0odod

Other (please specify)

Other change:

Space to elaborate (optional)

How interested are you in joining with others to support causes that matter to your community?

O Very interested

O Somewhat interested

O Not sure

O Not interested
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We're exploring the idea of starting a giving circle in La Crosse!

Giving circles are groups of local people pooling small donations and deciding together where to direct them. The aim is to
broaden philanthropy beyond large donors to democratize the distribution of charitable dollars. Along the way, there could be
opportunities to connect through events, volunteer together, and see your impact firsthand.

(Optional) Follow the link or scan the QR code to sign up to be notified when this idea moves forward.

http://forms.gle/FibCmAK9dvZZwH2z8

Thank you!

Be sure to hit SUBMIT below.
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Appendix B: Spanish Survey

LA CROSSE AREA

COMMUNITY
77— FOUNDATION

Esta encuesta forma parte de un esfuerzo comunitario para comprender mejor cdmo podemos conectar a las organizaciones
sin fines de lucro locales con TODOS los miembros de nuestra comunidad para mejorar el acceso a la informacién y los
recursos. {Tu voz cuenta!l

Su participacién en esta encuesta es voluntaria y anénima. No recopilamos informacién personal que le identifique, como su
nombre, direccién de correo electrénico o direccién IP. NO le preguntaremos sobre su situacidon migratoria ni legal.

Todas las respuestas se combinaran y analizaran como grupo. Los resultados se compartirdn publicamente, pero nunca se
podran identificar respuestas individuales.

iGracias por ayudarnos a construir una comunidad mas acogedora e inclusiva!

Demografico

¢En qué afio naciste?

¢Donde naciste?
O Estados Unidos
Q Otro pais (por favor comparta, si se siente cémodo(a))

O Prefiero no contestar

Otro pais:

¢Se considera usted nativo de La Crosse? (nacido aqui o ha pasado la mayoria de su vida aqui)
O si
O o
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¢Con cual raza, etnicidad, o antecedente(s) cultural se identifica usted? (Seleccione todas las que apliquen)

D Hmong
D Chino

Indio (ej., pakistani, bangladesi)

Sudeste asiatico (ej., laosiano, vietnamita, birmano, tailandés)
Este asiatico (ej., coreano, Japones)

Negro o descendiente africano (ej., somali, etiope, nigeriano)
Medio oriente o del norte de Africa (ej., sirio, libanés, egipcio)
Latino/a/x o Hispano

Indigenas (Nativo Americano, Nativo de Alaska, o primera nacién)
Blanco

Otro grupo no enlistado (por favor especifique)

Prefiero no contestar

DO0obuoood

Racial, étnica, o antecedentes culturales:

¢Cual es su lenguaje principal?

¢Hay alguien en su hogar que pueda leer inglés?

() s
ONO

O Prefiero no contestar

¢Se identifica usted como LGBTQ+?
O si
O No

O Prefiero no contestar

¢Se identifica usted como transgénero?
O si
O Mo

O Prefiero no contestar
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¢Cudl es su género?

O Femenino

O Masculino

O No-binario

OAgénero

O Genero-fluido

O Otro (por favor especifique)

O Prefiero no contestar

Otro género:

¢Experimenta alguna discapacidad, condicién de salud o diferencia que afecte su vida diaria o su trabajo?
O si
O Mo

O Prefiero no contestar

Por favor seleccione todas las que apliquen:

Discapacidad de aprendizaje
Discapacidad fisica
Discapacidad intelectual
Sindrome de Down

Lesién cerebral
Impedimento visual
Autismo

Disturbio emocional
Impedimento auditivo

Otro (por favor especifique)

Prefiero no contestar

D00 oogodg
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¢Cudl de las siguientes opciones describe mejor su funcién principal de trabajo o servicio? (Seleccione todas las que
apliquen)

Empleado a tiempo completo (remunerado)
Empleado a tiempo parcial (remunerado)
Trabajador a cuenta propia o por contrato
Trabajo informal o trabajo por encargo (por ejemplo, trabajo diario, repartidores, limpieza)
Desempleado
Estudiante
Retirado
Cuidador en el hogar o padres
Voluntario (trabajo sin remuneracién en servicio comunitario)
Incapaz de trabajar debido a discapacidad o enfermedad
Otro (por favor especifique)

Prefiero no contestar

DOoooofoooodn

Otro:

¢Cual es su método de transportacién principal? (Elija hasta dos)

Vehiculo personal

Caminar

Transporte publico (autobus, tren, etc.)
Transporte compartido o taxi (e].., Uber, Lyft, taxi)
Compartiendo el vehiculo

Motocicleta o ciclomotor

Scooter eléctrico

Bicicleta o bicicleta electrénica

Silla de ruedas o dispositivo de movilidad
No hay transporte regular disponible
Otro (por favor especifique)

Prefiero no contestar

: OD0O00D0000000




¢Tiene usted responsabilidades regulares de cuidado de nifios menores de 18 afios?
O si
O Mo

O Prefiero no contestar

¢Cudl es su ingreso familiar anual antes de impuestos?
Menos de $25,000

$25,000-%$49,999

$50,000-$74,999

$75,000-$99,999

$100,000-$149,999

$150,000 o mas

Prefiero no contestar

OOO0O0O00OO

Recursos Comunitarios

:Doénde suele obtener informacion sobre eventos, servicios o recursos comunitarios?
Amigos y familiares
Comunidad de fe
WhatsApp o aplicaciones de mensajes
Redes sociales (Facebook, TikTok, Instagram)

Organizaciones comunitarios o sin fines de lucro

Negocios locales

Noticias locales (TV, radio, periédico)

Paginas en linea del gobiernos o correos electrénicos
Tablones de anuncios o carteles comunitarios

Normalmente no recibo informaciéon dela comunidad

[
[
[
[
[
l:] Escuelas o personal escolar
[
[
[
[
[
[

Otro (por favor especifique)

Otro:

Espacio para elaborar (opcional)




¢Cudl de los siguientes medios digitales de informacién local le gusta utilizar? (Seleccione todas las que apliquen)
Reddit r/lacrossewi
La Crosse Local
Nextdoor app
Craigslist

Good Day La Crosse
La Crosse Tribune
WEAU

Explore La Crosse
Around River City
WIZM

Good Morning, Coulee

DOO0odooobdn

WKBT

¢En cudl de estas fuentes confia mas para obtener informacién importante o confiable? (Elijas hasta tres)
Amigos y familiares

Lideres de fe o concejeros espirituales

Escuela o personal de guarderia

Proveedores de salud

Influencer de redes sociales o paginas comunitarias

Organizaciones comunitarios o sin fines de lucro

Personal del gobierno local o lideres electos

Medios noticiosos (TV, radio, periédico)

Realmente no confio en ninguna fuente en este momento

Otro (por favor especifique)

I 0000000000

Espacio para elaborar (opcional)

¢Hay alguna persona especifica en su comunidad a la que recurra para obtener informacién importante o confiable
sobre eventos, recursos o servicios?

Esta podria ser una persona como un lider de fe, un maestro, un organizador, un vecino u otro miembro de la comunidad a quien otros
suelen recurrir en busca de ayuda uorientacion.

() s
ONO
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Si te sientes comodo, comparte su nombre o cémo lo conocen en tu comunidad:

¢Qué impide participar en eventos o servicios comunitarios? (Elija todas las que apliquen)
No me entero de ellos con la suficiente anticipacién

No sé donde encontrar informacion precisa

Barreras del lenguaje o de la traduccion

No me siento bienvenido ni incluido

No me siento seguro(a) en los eventos

Preocupaciones migratorias o miedo a que le pidan documentos
Transportacion

Cuidado infantil

Trabajo u horario escolar

Costo o cargos

Problemas de salud y movilidad

No estoy interesado(a)

DOoooboooooogn

Otro (por favor especifique)

Otro:

¢Qué te motiva a involucrarte en un evento u oportunidad comunitaria? (Elija todas las que apliquen)

Es por una causa que me importa

Esta dirigido por personas de mi comunidad o en mi idioma
Veo gente como yo involucrada

Me beneficia a mi o a mi familia

Confio en la persona que me invito

Es divertido o social

Hay comida gratuita, cuido infantil, o transportacién

Sé que mi voz sera escuchada

Me ofrecen un pequefio pago o regalo

Normalmente no me interesa involucrarme

Otro (por favor especifique)

I ODODO0O0O000000




Espacio para elaborar (opcional)

¢Hay algo mas que le gustaria compartir sobre cémo su comunidad podria sentirse mas conectada, informada o
incluida?

Intereses Filantrépicos

¢Cudles son los problemas mas importantes que enfrenta su comunidad en este momento? (Elija hasta tres)
l:] Vivienda asequible
D Seguridad publica y policia
Programas de cuidado infantil o juvenil
Acceso al cuidado de la salud
Servicios de salud mental o adicciones
Inmigracién o apoyo legal
Acceso a alimentos
Educacién y escuelas
Empleos y salarios justos
Transportacion
Racismo o discriminacion
Climay ambiente
Proteccién contra el odio o la violencia
Servicios de acceso linguistico o de traduccion

Sentirse aislado o desconectado

DOo00oodooooodd

Otro (por favor especifique)

Otro:

Espacio para elaborar (opcional)




¢Qué le haria sentir mas conectado con los demas en su vecindario o comunidad? (Elija todas las que apliquen)
Mas eventos o reuniones locales

Lideres o conectores de confianza en mi comunidad

Mas comunicaciéon en mi idioma

Oportunidades para compartir comida, cultura o historias

Espacios publicos seguros y acogedores

Oportunidades de voluntariado o servicio

Grupos de apoyo o espacios de sanacion

Oportunidades para trabajar juntos en problemas comunitarios

Nada, ya me siento conectado

Otro (por favor especifique)

I 0000000000

Espacio para elaborar (opcional)

Si pudieras opinar sobre dénde deberia destinarse el dinero o el apoyo en tu comunidad, ;qué priorizarias? (Elija hasta
tres)

Apoyo para acceso al idioma / traduccion/ interpretacién
Construyendo liderazgo encomunidades subrepresentadas
Vivienda o refugio

Servicios de salud y salud mental

Salud mental juvenil y prevencién de autolesiones
Viviendas e infraestructuras buenas para las personas con discapacidad
Apoyo a inmigrantes y refugiados

Trabajo antirracista y de equidad

Programas de recreacién y educacion para jévenes

Acceso a alimentos y nutricién

Seguridad y curacién de la comunidad

Bienestar animal

Programas de arte o musica

Proteccién ambiental

Otro (por favor especifique)

DooudoooooooodU
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Otro:

Espacio para elaborar (opcional)

¢En qué tipos de actividades comunitarias o de construccién de conexiones le gustaria participar mas? (Elija todas las
que apliquen)

DJoo0oodoooooogot

Otro:

Asistir a celebraciones culturales

Comidas comunitarias o comidas compartidas

Narracion de historias o eventos intergeneracionales

Voluntariado con organizaciones locales

Circulos de aprendizaje o grupos de discusion sobre temas que me interesan
Talleres de intercambio de habilidades o de creacién (ej., cocina, costura, reparacién de cosas)
Limpieza de barrios o proyectos de embellecimiento

Arte comunitario, musica o eventos creativos

Reuniones al aire libre como caminatasy barbacoas

Festivales de barrio o fiestas de calle

Participar en la toma de decisiones (e]., junta comentaria, circulos de donacién)
Reuniones basadas en la fe o espirituales

Grupos de apoyo para padres o cuidadores

Desarrollo de liderato / capacitacién de portavoces

Otro (por favor especifique)

No estoy buscando mas participacién comunitaria en este momento

Espacio para elaborar (opcional)
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¢Qué tipo de cambio te haria sentir orgulloso de ser parte de esta comunidad? (Elija todas las que apliquen)
Mas inclusién y celebracién de todas las culturas

Calles y barrios mas seguros

Mejor apoyo para los jévenes

Mas amabilidad y cuidado entre vecinos

Mas poder en manos de los miembros de la comunidad

Menos pobreza o desigualdad

DOoo0odod

Otro (por favor especifique)

Otro:

Espacio para elaborar (opcional)

¢Qué tan interesado esta usted en unirse a otros para apoyar causas que son importantes para su comunidad?

O Muy interesado
O Algo de interesado

Q No estoy seguro
O No estoy interesado
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iEstamos explorando la idea de iniciar un circulo de donaciones en La Crosse!

Los circulos de donaciones son grupos de personas locales que relinen pequefias donaciones y deciden juntos adénde
dirigirlas. El objetivo es expandir la filantropia mas alla de los grandes donantes para democratizar la distribucién de fondos
benéficos. Durante el proceso, podrian surgir oportunidades para conectar a través de eventos, colaborar como voluntarios y
ser testigos directos de su impacto.

(Opcional) Siga el enlace a continuacién o escanee el c6digo QR para registrarse y recibir notificaciones cuando esta
idea avance.

http://forms.gle/FibCmAK9dvZZwH2z8

jGracias!
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Appendix C: Hmong Survey

LA CROSSE AREA

COMMUNITY
7—> FOUNDATION

Qhov kev soj ntsuam no yog ib ghov ntawm lub zej zos kev sib koom tes los nkag siab zoo yuav ua li cas peb yeej tau sib txuas
nrog cov koom haum tsis muaj nyiaj thiab TAGNRHO peb cov zej zos kom txhim kho kev muaj tau cov ntaub ntawv thiab cov
pabcuam. Koj lub suab tseem ceeb heev!

Koj kev koom tes hauv ghov soj ntsuam no yog nyob ntawm koj thiab tsis muaj npe. Peb tsis sau ib ghov ntaub ntawv ntawm
koj tus kheej xws li koj lub npe, tus is-mes lossis tus IP. Peb yuav TSIS nug txog kev nkag tebchaws lossis muaj cai nyob.

Txhua lus teb yuav sib txuas thiab soj ntsuam raws li ib pawg. Qhov tshwm sim yuav tsum ghia tawm rau pej xeem, tabsis tsis
muaj ib tus neeg lus teb yuav ghia tau.

Ua tsaug koj pab tsim ib lub zej zos uas txais tos thiab suav txhua tus!

Pej Xeem

Koj yug xyoo dabtsis?

Koj yug rau ghov twg?
O Tebchaws Asmeskas
O Lwm lub tebchaws (thov ghia, yog tias koj xav teb)

O Tsis xav teb

Lwm lub tebchaws:

Koj puas xav tias koj yog cov neeg ib txwm nyob La Crosse? (Yug no lossis feem ntau nyob koj lub neej no)
Muaj

Tsis Muaj
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Haiv neeg, cag ces, lossis kab li kev cai dabtsis koj koom nrog? (Xaiv txhua qhov uas raus)

l:] Is Nrias (e.g., Pakistani, Bangladeshi)

Esxias sab qab tej hnub tuaj (e.g., Nplog, Nyablaj, Burmese, Thaib)

Sab hnub tuaj Esxias (e.g., Kauslim, Nyij pooj)

Taws Dub lossis cag ces Aflakas (e.g., Somali, Ethiopian, Nigerian)

Middle Eastern lossis Sab gqaum teb Aflakas (e.g., Syrian, Lebanese, Egyptian)
Cag ces Mev lossis Hais Lus Mev

Khab (Native American, Alaska Native, or First Nations)

Taws Dawb

Lwm pab pawg tsis sau no (thov ghia)

Tsis xav teb

DOO0obUuoon

Haiv neeg, cag ces lossis kab li kev cai:

Koj cov lus hais ntau tshaj yog dabtsis?

Puas muaj ib tus neeg nyob hauv koj tsev neeg paub nyeem ntawv Askiv?
O Muaj
O Tsis Muaj
O Tsis xav teb

Koj puas xav tias koj yog cov neeg txiv neeg nyiam txiv neeg poj niam nyiam poj niam?
O Muaj
O Tsis Muaj
O Tsis xav teb

Koj puas xav tias koj yog tus neeg nyiam ua pojniam los ua txiv neeg?
Muaj

Tsis Muaj

Tsis xav teb
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Koj yog txivneeg los pojniam?
Yog pojniam thiab txivhneeg
Tsis yog txivneeg los pojniam

Lwm yam (thov ghia)

O
O
() sib hloov pojniam txivneeg
O
O

Tsis xav teb

Lwm yam:

Koj puas xam oob khab, muaj mob, lossis tej yam txawv uas cuam tshuam rau koj kev ua neej lossis haujlwm?

O Muaj
O Tsis Muaj
O Tsis xav teb

Thov xaiv txhua qhov uas raus:

Xam oob khab ntawm kev kawm ntawv
Xam oob khab ntawm lub cev

Xam oob khab ntawm kev txawj ntse
Down syndrome

Mob hlwb

Tsis pom kev

HIwb tsis loj hlob

Kev hlwb xav tsis zoo

Tsis hnov lus

Lwm yam (thov ghia)

Tsis xav teb
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Qhov twg hauv gab no zoo ghia koj txog haujlwm lossis luag haujlwm? (Xaiv txhua ghov uas raus)
Haujlwm yim xaub moos (raus them)

Haujlwm plaub xaub moos (raus them)

Ua haujlwm rau tus kheej lossis ua haujlwm ywg siab

Haujlwm lossis tej yam uas tsis yog haujlwm (e.g. haujlwm sawv ntxov, xa khoom, tu vaj tu tse)
Tsis ua haujlwm

Kawm ntawv

So haujlwm

Tus saib xyuas hauv tsev lossis niam txiv

Ua haujlwm dawb (haujlwm tsis them lossis hauv zej zos)

Ua tsis tau haujlwm vim xam oob khab lossis muaj mob

Lwm yam (thov ghia)

Tsis xav teb

DOO00ooooooot

Lwm yam:

Feem ntau koj kev mus ub mus no yog dabtsis? (Xaiv mus rau ob ghov)

l:] Koj lub tsheb

D Taug kev

Tsheb thauj neeg pej xeem (tsheb npav, tsheb ciav hlau, etc.)
Rideshare lossis tsheb ntiav (e.g., Uber, Lyft, cab)

Sib koom ib lub tsheb

Maus taus lossis tsheb cav

Tsheb cav uas siv fai fab

Luv thij lossis luv thij siv fai fab

Lub laub lossis rooj zaum siv fai fab

Tsis muaj kev thauj mus ub mus no

Lwm yam (thov ghia)

D000 oon

Tsis xav teb

Lwm yam:

4]



Koj puas muaj saib xyuas menyuam txhua hnub rau cov menyuam yaus tshaj 18?

Koj ghov nyiaj tau txhua xyoo ua ntej se yog dabtsis?
Tsawg tshaj $25,000

$25,000-%$49,999

$50,000-%$74,999

$75,000-$99,999

$100,000-$149,999

$150,000 lossis tshaj

OOO00O0O0O0O

Tsis xav teb

Pabcuam hauv Zej Zos

Feem ntau nyob ghov twg koj tau koj cov ntaub ntawv txog tej xwm txheej hauv zog, kev pab, lossis kev pabcuam?
(Xaiv txhua ghov uas raus)

Phoojywg lossis tsev neeg

Pawg ntseeg

WhatsApp lossis ghov chaw ntaub ntawv

Kev sib txuas lus (Facebook, TikTok, Instagram)

Koom haum hauv zej zos lossis koom haum tsis muaj nyiaj
Tsev kawm ntawv lossis cov neeg tom tsev kawm ntawv
Lag luam hauv zog

Xov xwm hauv zog (thi viv, xov tooj cua, ntawv xov xwm)
Tsoom fwm lub vev xaib lossis is-mes

Daim txiag ntoo txog zej zos lossis daim ntawv tshaj tawm

Feem ntau kuv tsuas tau cov ntaub ntawv txog lub zej zos

Oooooooooot

Lwm yam (thov ghia)

Lwm yam:

Tsis muaj chaw los saib xyuas (xav teb)
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Cov twg hauv qab no yog tej xov xwm fai fab rau cov ntaub ntawv hauv zog koj nyiam siv? (Xaiv txhua qhov uas raus)

La Crosse Tribune
WIZM

Around River City
Reddit r/lacrossewi
WEAU

WKBT

Good Day La Crosse
Explore La Crosse
La Crosse Local
Craigslist

Good Morning, Coulee

DO00ooboyooot

Nextdoor app

Qhov ntawm cov no koj ntseeg tshaj rau tej ntaub ntawv tseeb ceeb lossis vam tau? (Xaiv mus rau peb ¢hov)
Phoojywg lossis tsev neeg

Pawg ntseeg cov thawj coj lossis pab kev ntseeg

Cov neeg kawm ntawv lossis cov saib xyuas menyuam yaus

Tus kho mob

Cov neeg hais hais hauv kev sib txuas lus lossis ntawv hauv zog

Koom haum hauv zog lossis tsis muaj nyiaj

Cov neeg tsoom fwm hauv zog lossis cov thawj coj

Xov Xwm (Thi viv, xov tooj cua, ntawv Xxov xwm)

Kuv tsis tsuas ntseeg ib ghov xov xwm tam sim no

DJOoo0oodooon

Lwm yam (thov ghia)

Lwm yam:

Tsis muaj chaw los saib xyuas (xav teb)

Puas muaj ib tus neeg twg nyob hauv koj zej zos koj mus nrog rau cov ntaub ntawv tseem ceeb lossis ntseeg saib txog

tej xwm txheej, pabcuam, lossis kev pab?

Tus neeg yog ib tus neeg zoo li ;Jawg ntseeg tus thawj coj, tus naik hu, tus npaj tej xwm txheej, tus neeg nyob ib sab, lossis Iwm tus tswv
cuab hauv zog uas feem ntau lwm tus mus nrhiav kev pab lossis kev coj ghia.

O Muaj
O Tsis Muaj
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Yog tias koj tsis xav li cas, thov ghia lawv lub npe lossis muaj koob npe li cas nyob hauv koj lub zej zos:

Tej yam dabtsis thaiv kev ntawm kev sib koom hauv cov xwm txheej lossis kev pab hauv zej zos?
Kuv tsis hnov txog lawv thaum ntxov txaus

Kuv nrhiav tsis cov ntaub ntawv uas tseem nyob ghov twg

Teeb meem tsi paub lus lossis txhias lus

Kuv tsis muaj kev txais tos zoo lossis rau suav

Kuv tsis muaj kev nyab xeeb rau cov xwm txheej

Kev txhawj rau tawm tebchaws lossis ntshai raug nug rau ntaub ntawv
Tsheb mus ub mus no

Saib xyuas menyuam yaus

Sijhawm ua haujlwm lossis tsev kawm ntawv

Tus nqi lossis cov nqi

Muaj mob lossis mus ub mus no tsis tau

Kuv tsis nyiam

JOoo0o00ooooodon

Lwm yam (thov ghia)

Lwm yam:

Yam dabtsis txhawb koj los sib koom cov xwm txheej nyob hauv zog lossis sijhawm? (Xaiv txhua ghov uas raus)
Nws yog rau ib ghov koj hlub txog

Nws yog coj los ntawm tib neeg nyob hauv zog, lossis hauv kuv cov lus

Kuv pom tib neeg zoo li kuv sib koom

Nws zoo rau kuv lossis kuv tsev neeg

Kuv ntseeg tus neeg uas cawv kuv

Nws lom zem lossis sib raug zoo

Muaj zaub mov dawb, zov menyuam, lossis tsheb thauj

Kuv paub kuv suab yuav tau hnov

Kuv muab ib ghov nqi me lossis khoom plig

Kuv tsis tsuas nyiam los koom tes

DOoo0obuoooot

Lwm yam (thov ghia)

Lwm yam:




Tsis muaj chaw los saib xyuas (xav teb)

Puas muaj dabtsis ntxiv koj xav ghia txog koj lub zej zos ua koj sib koom, paub txog, lossis suav nrog zoo li cas?

Nyiam Pub Rau Lwm Tus

Dabtsis yog cov teeb meem tseem ceeb tshaj uas koj zej zos raug tam sim no? (Xaiv mus rau peb ghov)
Them tsev pheejyig

Kev nyab xeem rau pej xeem thiab tub ceev xwm

Saib xyuas menyuam yaus lossis cov khoos kas rau cov hluas
Tau kev kho mob

Kev pab lub hlwb lossis kev quav

Kev tawm tebchaws lossis tshawb los ntawm kev cai

Tau zaub mov

Kev kawm ntawv thiab cov tsev kawm ntawv

Haujlwm thiab them nyiaj

Tsheb thauj

Kev ntxub lossis sib cais

Huab cua thiab teb chaws

Thaiv tiv los ntawm kev ntxub lossis sib ntaus

Muaj kev pab ntawm hais lus lossis txhais lus

DOO0o0bhooobouogd

Xav nyob ib leeg lossis tsis sib koom

D Lwm yam (thov ghia)

Lwm yam:

Tsis muaj chaw los saib xyuas (xav teb)
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Dabtsis yuav ua koj xav muaj kev sib koom nrog lwm tus nyob hauv tsev lossis zej zos?
Muaj xwm txheej ntau lossis sib koom

Cov thaw;j coj ntseeg siab lossis cov neeg sib koom nyob hauv kuv lub zog

Muaj ntau kev sib txuas lus nyob hauv kuv cov lus

Sijhawm los sib ghia zaub mov, kab lis kev cai, lossis dag neeg

Qhov chaw uas nyab xeeb thiab txais tos zoo rau pej xeem

Muaj sijhawm ua haujlwm lossis pab dawb

Pab neeg txhawb lossis cov chaw rau kev kho

Sijhawm los ua haujlwm rau cov teeb meem hauv zej zos ua ke

Tsis muaj dabtsis—kuv twb muaj kev koom tes lawm

DJOoo00obodon

Lwm yam (thov ghia)

Lwm yam:

Tsis muaj chaw los saib xyuas (xav teb)

Yog tias koj muaj lus hais tias ghov twg nyiaj lossis kev txhawb nga yuav tsum mus rau hauv koj lub zog, dabtsis yuav
koj xav ua ntej? (Xaiv mus rau peb qhov)

l:] Kev txhawb rau sib txuas lus / txhais lus / txhias lus
D Tsim kev thawj coj hauv zej zos uas tsis muaj npe

Tsev lossis chaw nkaum

Kev pab rau kev mob nkeeg thiab lub hlwb xav

Thaiv tiv kev mob hlwb xav ntawm cov hluas thiab raug mob rau tus kheej
Tsev rau cov xam oob khab thiab tej tsev

Kev txhawb rau kev tawm tebchaws thiab kev tawg rog
Haujlwm ntawm kev tsis sib ntxib thiab sib npaug

Kev lom zem rau cov hluas thiab kev kawm

Tau zaub mov thiab av ham

Kev nyab xeeb hauv zej zos thiab kev kho

Kev noj qab haus huv ntawm cov tsiaj

Kos duab lossis suab nkauj

Kev tiv thaiv tej thaj av

DO00o0o00oodon

Lwm yam (thov ghia)
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Lwm yam:

Tsis muaj chaw los saib xyuas (xav teb)

Hom Zog dabtsis lossis kev ua si rau kev sib raug zoo koj xav muaj sib koom nrog tshaj? (Xaiv txhua qhov uas raus)
Koom tej koob tsheej ntawm kab li kev cai

Zaub mov hauv zej zos lossis nyias nga nyias zaub mov tuaj

Qhia dab neeg lossis sib koom nrog lwm hais neeg

Ua haujlwm dawb nrog cov hoom kas hauv zog

Kawm hauv pab pawg lossis kev sib tham txog teeb meem koj hlub rau
Coj ghia txuj ci lossis tsim ua (e.g., ua noj, xaws, kho khoom)

Zej zos tu vaj tse lossis kho tsev

Kos duab hauv zej zos, suab nkauj, lossis xwm txheej tsim ub tsim

Sib koom ua si sab nraud zoo li taug kev, ua zaub mov nraum zoov

Zej zos koob tsheej lossis zej zos kev lom zem

Koom tes ntawm kev txiav txim (e.g., town halls, hauv ib pawg)

Kev sib koom ntawm kev ntseeg lossis ntsujplig

Pab pawg niam txiv lossis tus saib xyuas

Tsim kev thawj coj / coj ghia kev sawv kev

Lwm yam (thov ghia)

DOO000o0obbuooouod

Kuv tsis nrhiav kev koom hauv zej zos tam sim no

Lwm yam:

Tsis muaj chaw los saib xyuas (xav teb)
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Qhov kev hloov dabtsis uas yuav uas koj muaj kev zoo siab los uas ib ghov ntawm lub zej zos no? (Xaiv txhua ghov uas
raug)

Sib koom nrog thiab kev zoo siab ntawm txhua kab li kev cai

Cov kev tsheb zoo thiab cov tsev neeg nyob ib ncig

Muaj kev txhawb zoo rau cov neeg hluas

Kev siab zoo tshaj thiab kev hlub ntawm cov tsev neeg nyob ib ncig
Muaj ntau tes uas muaj zog hauv cov neeg zej zos

Tsawg kev txom nyem lossis kev tsis sib npaug

DOo0o0ood

Lwm yam (thov ghia)

Lwm yam:

Tsis muaj chaw los saib xyuas (xav teb)

Koj txaus siab npaum li cas ntawm sib koom nrog lwm tusk om txhawb ghov xwm txheej uas tseeb ceeb rau koj zej zos?
O Txaus siab heev

O Txaus siab me ntsis

O Tsis paub

O Tsis txaus siab
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Peb tab tom tshawb nrhiav lub tswv yim ntawm kev pib ib voj voog uas pub khoom nyob hauv La Crosse!

Lub voj voog uas muab khoom yog ib pab pawg hauv zej zos sib koom ua kev pub me ntsis khoom thiab txiav txim ua ke rau
ghov twg yuav coj lawv. Lub hom phiaj yog nthuav ghov dav kev muab khoom loj tshaj rau cov neeg muab khoom kom muaj
kev ywj pheej ntawm cov khoom sib faib ntawm cov nyiaj dawb. Nyob rau txoj kev, yeej muaj sijhawm los sib txuas los ntawm
cov xwm txheej, haujlwm dawb ua ke, thiab pom koj kev cuam tshuam ua ntej.

(Xav Ua) Raws lub link hauv qab lossis luam diam QR duab los cuv npe kom tau kev ceeb toom thaum lub tswv yim no
tshim sim.

http://forms.gle/FibCmAK9dvZZwH2z8

Ua tsaug!

Nco ntsoov nias XA MUS (SUBMIT) hauv gab.
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Appendix D: Russian Survey

LA CROSSE AREA

COMMUNITY
7—> FOUNDATION

ITOT OMpPOC ABASETCA YACTLI O6LLECTBEHHOW MHULMATVBEI, HanpaBaeHHOl Ha To, YTOBbI yyLle NOHATb, Kak Mbl MOXEM
HanagUTb CBS3W MEX/AY MECTHBIMN HEKOMMEpPUYECKMMI opraHmsaumsamm n BCEMW uneHamuy Hallero coo6LecTBa, Ytobbl
YNy4YLINTb JOCTYN K MHGOPMaLMM 1 pecypcaM. Ball rosioc BaxeH!

Balle yyacTve B 3TOM onpoce siBAsieTcst A06pOBO/IbHBIM M aHOHVMHBIM. Mbl He cobrpaem HUKaKyH TNYHY MHPOPMaLno,

TaKylo Kak Balle 1Ms, afpec 31eKTPOHHOI noyTel uan IP-agpec. Mel HE 6yaem 3agaBaTb BONPOCkHI 06 MMUTPaLIA UAn
HOpUANYECKOM CTaTycCe.

Bce oTBeTbl 6yAyT 06BbeAVHEHBI U MPOaHaAM3NPOBaHbl B rpynne. Pe3ynbTaThl 6yayT 06HapPOA0BaHbI, HO HUKaKMe
WUHAMBUAYaNbHbIE OTBETHI He ByAyT y3HaBaeMbIMU.

bnarogapum Bac 3a TO, YTO Bbl MOMOIV CO34aTb bonee roctenpunmMMHoOEe N MHKIH3NBHOE coobuecTso!

Aemorpadunuyeckue gaHHble

B KaKoM roay Bbl pOAUIUCH?

rpe Bbl pognnucek?
Q CoeaviHeHHble LLITaTbl AMepurKm

Q [Jpyrasi ctpaHa (nozgenurtech, ecin Bam YA06HO)

O HDEAI'IOL‘IVITaI-O He OTBEYaTb

Apyras cTpaHa

Bbl cunTaeTe ce6s ypoxkeHLem La Crosse? (Bbl 3,eCb PpOAUNVCL UM NPOBeNY GoNbLUIYI0 YacTb XXU3HU)

O Het
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C KaKMM pacoBbIM, 3THUUYECKUM UK KYbTYPHbIM MPOMCX0OXKAEHMEM Bbl ce6s1 oToXkaecTBnseTe? (BbiGepuTe Bce
noaxopAsLme BapnaHTbl)

XMOHT

Kutanckoe

NHanrickoe (Hanpumep, NakncTaHckoe, baHrnajeLlckoe)

FOro-BocTouHoM A3nn (HanpriMep, 1aocckoe, BbeTHaMCKOe, b1pMaHCKoe, Tanckoe)
BocTouHoasmnatckoe (Hanpumep, FOXXHOKOpPercKoe, AMOHCKOoe)

YepHoe nnn apprikaHCKoe NPOonCXoxaeHne (Hanprmep, COManninckoe, 3gprnonckoe, HUrepuickoe)
BnnxHeBOCTOUHOE UK ceBepoadpuKaHCKkoe (HanpumMep, CUpUACcKoe, IMBaHCKOe, ermrneTckoe)
JlaTHOaMepmKaHCKoe UK UCMaHOoA3bIYHOe

KopeHHble xuTenu (KopeHHOW amepukaHel, KOPEHHON XnTenb ANSCKNA NN KOPEHHble HAapOAHOCTN)
benasa paca

[pyrasa rpynna, He yKka3aHHas B Crivcke (yKkaxure)

DO00o0ooooog

M PeanoYnNTaro He OTBEYATb

PacoBas, aTHM4ecKkas unm Ky/ibTYpHasa NpUHaaNNe>XHOCThb:

Kakoii Ball OCHOBHOI A3bIK?

KTO-HI/IGyAb M3 YIeHOB Balleli CeMbW MOXXET UMTaTb NO-aHINNIACKN?

O sa
O Het

O HDEAI'IOL‘IVITaI-O He OTBEYaTb

Bbl naeHTUPMLMpyeTe cebs Kak npeactaBuTens JITBTK+?

oF:"
O Het

O I'Ipep,nquTaro He OTBeYaTb

Bbl MgeHTUGULMpYeTe cebs Kak TpaHcreHaep?

O 4
O Het

O MpeanounTato He oTBeYaThb

51



Kakoro Bbl nona?

O XKeHLwyHa
O My>xunHa

O HebunHapHoCTb
OAreH,qepHOCTb

O Fer,epHaﬂ HeonpeaeneHHOCTb

O [Jpyroe (ykaxwTe)

O HDEAI'IOL‘IVITaI-O He OTBEYaTb

Apyroe:

McnbiTbiBaeTe 1M Bbl Kakne-1n6Go orpaHnyeHuns, Npo6sieMbl CO 340pPOBbEM UIN 0CO6EHHOCTI, KOTOPbie BAUAIOT Ha
Bally MOBCeAHEBHYIO XXU3Hb Y pa6oTy?

O Het

O I'Ipep,nquTaro He OTBeYaTb

Bbi6epuTe BCce noaxoasiime BapnaHThbl:
HeobyuyaemocTb

Pr3nyeckne OTKIOHEHNS
YMCTBEHHbIe HapyLleHWNs
CnHapom [layHa
YepenHo-mo3roBasi TpaBMa
HapyLueHwne 3peHuns

AyTU3M

SMOLMOHaNbHOe PaccTpPoricTBO
HapyLueHuns ciyxa

[Apyroe (ykaxuTe)

DOo0odoooood

0l peanovynTaro He OTBEYATb
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Kakoe 13 criefyloLlux yTBep>KA4eHUiA Nyullie BCEro onvcbiBaeT Bally OCHOBHYIO pa6boTy Uau Ao/KHOCTL? (Bbi6epuTe
BCe noAxogsLmMe BapnaHTbl)

Do0o0ubuoood

PaboTa no HaiMy MOAHbIN paboynin feHb (onnadnBaeTcs)
PaboTa no HaliMy HemosHbI pabounii AeHb (onnaunBaeTcs)

CaM03aHATOCTb UK paboTa dpuiaHcepom

HeoduunanbHasa paboTta nam nogpaboTka (Hanpumep, NnojeHHasa paboTa, JocTaBka, ybopka)

Be3paboTHbIN(-as)
Yyawmincs(-aacs)
Ha neHcnn
JInuo, ocyLLecTBASIOLLIEE YXO4 Ha JOMY, U pOoaUTeNb
BonoHTep (HeonnaurBaemas pabota B chepe yciyr Uiy o6LeCcTBEHHOW AeATeNbHOCTY)
HecnocobHbl paboTaTb NO NPUYNHE MHBANVAHOCTU WA B60Ne3HN
[Jpyroe (ykaxunTe)

M PeanoYnTaro He OTBEYATb

Apyroe:

Kakoii y Bac oCHOBHOIA BUZA TpaHcnopTa? (BbibepuTte A0 ABYX BapuUaHTOB)

DO000ooooodn

JINYHBIN aBTOMOOUTB

MepeaBMratoCh NeLKom

ObLecTBeHHbIV TpaHCMOPT (aBTObYC, Moe3a U T. 4.)
CoBmeCTHasa noesgka uam Takeu (Hanpumep, Uber, Lyft, Takcn)
MNoouepesHOe NoNb30BaHVe aBTOMObUNEM

MoTouunKn v mones,

DNeKTpUYecKnia ckytep

Benocunes nan snektposeniocunes

MHBannaHaa Konsgcka Unn yCTponcTso Ans nepessuixeHns
HeT perynsipHoro TpaHcnopTa

Jpyroe (ykaxwnTe)

M peanoynTaro He oTBeYaTb

Apyroe:
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EcTb 11 y Bac perynsipHble 06s3aHHOCTY Mo yxoAy 3a AeTbMU MaagLue 18 net?

O sa
O Het

O anAI'IOHI/ITaI-O He OTBeYaTb

KakoB rogoBoii oxoz Ballero J0MOX03fIlAiCTBa A0 yniaTbl HaJ0ros?
MeHee $25,000

$25,000-$49,999

$50,000-$74,999

$75,000-$99,999

$100,000-$149,999

$150,000 unn 6onee

OOO0O0O00OO

I'Ipep,noqmaro He OTBeYaTb

Pecypchbl coobLiecTBa

F'Ae Bbl 06bI4HO NonyyaeTe UHGOPMALMIO 0 COBLITUSAX, YC/Iyrax UM pecypcax B Ballem coobuiectee? (BobiGepuTe BCe
nogxoAsie BapuaHThbl)

Apy3bsa nnu cembs

PenurnosHoe coobuectso

WhatsApp nav npunoxeHus aas obMeHa CoobLLeHNSMIN
CoumanbHble cetn (Facebook, TikTok, Instagram)
ObLLecTBeHHbIE U HEKOMMepYeckme OpraHu3aumm

LLIkonbl nAn COTPYAHVKM LLIKOAbI

MecCTHble NpeanpuaATUS

MecTHble HoBOCTY (TeneBuaeHve, pasmo, rasetbl)
FocyfapCTBeHHble Be6-CaTbl UK afpeca 31eKTPOHHOW MoYThl
Jocky 06baBNEHUI UK NaKaTbl B COObLLECTBAX

O6bIYHO 5 He noay4aro MHPOPMAaLIMIO O cO0bLLEeCTBe

JOo0ooooodogs

Jpyroe (ykaxwnTe)

Apyroe:

MecTo ans pasbsicHeHWUiA (Heo6sA3aTeNIbHO)
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Kakue us cnegyrowimx um¢ppoBbIX MICTOUHMKOB MECTHOW MH$OpPMAaLM Bbl NpeanoymTaeTe UCMNoJIb30BaTb?
(Bbi6epuTe BCe noaxoasLive BapuaHTbl)

Reddit r/lacrossewi
La Crosse Local
Nextdoor app
Craigslist

Good Day La Crosse
La Crosse Tribune
WEAU

Explore La Crosse
Around River City
WIZM

Good Morning, Coulee

DOoooooooodn

WKBT

KakomMy 13 3TUX NCTOYHUKOB Bbl filoBepsieTe 60/bLUe BCEro, KOrAa peyb UAeT 0 BaXKHOW WU J0CTOBEPHOW
nHpopmauun? (Belbepnte A0 Tpex BapnaHTOB)

Apy3bs Nn ceMbs

PenunrnosHble nuaepbl UM yXOBHbIE HACTaBHUKM

COTPYAHWKM LLUKOMbI NN AeTCKUX AOLLKONbHBIX yUpexAeHUiA
MocTaBLLMKN MEANLMHCKNX YCayr

NHPNtoeHcepbl coLManbHbIX CeTelr AN CTPaHNULbl COOBLLECTB
O6LLEeCTBEHHblE OpraHM3aLmmn UM HeKOMMepYeckne opraHmnsaLmm
COTPYAHWKM MECTHbIX OPraHoB BNacTV WA BbIBOPHbIE ngepbl
CpezcTBa MaccoBoi HbOpMaLMK (TeneBUAEHVE, Paano, raseTbl)

$l He oUeHb-TO A0BepsAro KaKUM-TM60 NCTOYHMKAM Ha ﬂ,aHHbIVI MOMEHT

JOo0oooobbg

[Jpyroe (ykaxunTe)

Apyroe

MecTo ans pasbsicHeHWUiA (Heo6sA3aTeNbHO)
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EcTb /11 B BalleM coo6LLecTBE KOHKPETHbI YenoBeK, K KOTOPOMY Bbl 06pallaeTech, UTo6bl NOYUYUTb BaXKHYHO NN
[AOCTOBEPHYI0 MHPOPMALIUIO O MEPOTIPUATUSX, Pecypcax Unm ycayrax?

3mo moxcem 6bimb kmo-mo 8pode Oyx08HO20 AUOEPA, yYumend, 0p2aHU3amopad, cocedd Uau 0py2020 YaeHd coobujecmsa, K Komopomy opyaue
4acmo obpawaroMCsa 3a NOMOWbIO UAU COBEMOM.

O sa
Q Het

Ecnu Bam ya06HO, coobLumTe ero (ee) UMA AU TO, YeM OH (OHA) U3BeCTeH(-Ha) B BalLleM coo6LuecTBe:

YTo MellaeT yyacTBOBaThb B 06LL,eCTBEHHbIX MeponpuATMAX Unm ycnyrax? (Boibepute Bce noaxoasiyme BapuaHTbl)
l:] 51 He y3Hato 0 HUX 3abnaroBpemMeHHo
D S1 He 3Hato rae HaNTU TOUHYI0 HGOPMALIMIO

S13bIKOBbIE NIV NepeBogyeckne bapbepbl

51 He UyBCTBYIO, UTO MHe pajbl, U He YyBCTBYIO Cebsi BOB/I@YEHHbIM

51 He UyBCTBYIO Cebs B 6e30MacHOCTV Ha MePONPUATUAX

Mpobaembl C UMMUTpaLMen UAn CTpax, YTo Bac MOMPOCAT MPeAbABUTE JOKYMEHTHI

TpaHcnopT

Yxoz 3a feTbMU

Ipaduvk paboTbl UK yyebsbl

CTOMMOCTb 1AV CHOpPbI

Mpo6nembl CO 340pOBbEM NN MOBUILHOCTLIO

MHe HEeMHTEepeCcHO

DOoO0obodooot

Jpyroe (ykaxwnTe)

Apyroe:
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YTo MOTMBUpYET Bac y4acTBOBaTb B 06LL,ECTBEHHOM MEPONPUATUN NI NCMOJIb30BaTb BO3MOXXHOCTb, KOTOPYIO OHO
npegoctaBnfeT? (Boibepute Bce noaxoafLlMe BapraHThbI)

DOoo0ooooooot

370 414 Aena, KOTOpoe MHe BaXHO

Ero BO3rnaBasitoT NHOAN U3 MOEro COOBLLECTBA UM Ha MOEM si3blke

A BUXY, KaK y4aCTBYIOT Takume AN, Kak

OHO MPUHOCUT NO/b3Y MHE U MOeil ceMbe

51 foBepsito YenoBeky, KOTOPbIA MPUTAACUI MeHs

3T0 BECeNO NN COLMansHO

Tam npegocTaBasieTcd 6ecniatHoe NUTaHKe, yxo4 3a AeTbMU AW TpaHCMopT
$1 3Hato, UTO MOV ronoc byAeT ycblLlaH

MHe npegnaraeTcsi HeboNbLLOe BO3HarpaxzaeHue nam nogapok

O6bI4HO MHe He NHTepecHO y4acTBoBaTb

[Jpyroe (ykaxunTe)

Apyroe:

MecTo ans pasbsicHeHWUiA (Heo6sA3aTeNbHO)

EcTb nn l'ITO-HI/IGY,CI,I:» eLje, Yem Bbl XoTenun 6bl noaesinTbCsa 0 TOM, Kak BaLle COOGLI.I,ECTBO Morno 6bl 4yyBCTBOBaTb cebn
6osiee cN/I0OYEHHbIM, VIHq)OpMVIpOBaHHbIM VN1 BOBNEYEHHbIM?
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BnarOTBopren bHbl€ NHTEpPEeCHI

Kakne Hanb6onee Ba>kHble BONpPOChl CTOAT Nepey, BallMM coobLL,ecTBOM B HacTosiLee BpemMa? (BbibepuTe 0 Tpex
BapuaHTOB)

JoctynHoe xunbe

ObLecTBeHHasa 6e30MacHOCTb 1 OXpaHa NpaBonopsjka
MporpaMmel Mo yxo4y 3a AeTbMW U NPorpamMmbl A1 MONOAEXMN
JocTyn K ycnyram 3paBooOXpaHeHus

Ycnyru no oxpaHe ncnxmyeckoro 340poBbs UM 6opbbe ¢ 3aBUCUMOCTAMN
MMMUrpaLnoHHaa nnv topuanyeckas nogaepxka

JlocTyn K npogyKTaM nuTaHns

O6pa3oBaHue 1 LIKO/bI

TpyAoycTPONCTBO 1 CripaBeA/iBas 3apaboTHas rniara

TpaHcnopT

Pacusm nnu gnckpummHaums

Knumat n okpyxatoLLas cpeja

3awmrta oT HeHaBUCTU VN HaCUNA

S13bIKOBOW AOCTYN UK YCIYTW Nepesoja

OLLyLeHVe N30SI U Pa306LLEHHOCTY

DJO0ooiooooooodot

[Jpyroe (ykaxunTe)

Apyroe:

MecTo ans pasbsacHeHNA (Heo6sA3aTeNbHO)

58



YTo 3acTaBuno 6bl Bac no4yyBCTBOBaTb cebs 6onee CNJIOYEHHbIMU C ApyrmMmu nioagbmMun B Ballem pal‘/’loue mwnn

coobuiectBe?

JOoo0oboobdt

Bosnblue MeCTHbIX MeEPONPUATLY NN COBPaHUIA

HazexHble nngepbl Uan CBs3ytoLLMe 3BeHbsi B MOEM coobLecTBe
Bosblue 0bLleHNst Ha MOeM fA3blke

B0O3MOXHOCTb MOAENNTBCA €40, KYNbTYPOU UM UCTOPUSMU
Be3onacHble 1 rocTenpuMHbIe 30HbI 06LLLECTBEHHOTO M0/1b30BaHKSA
B03MOXHOCTV BONOHTEPCTBA UAWN OKa3aHWUsA ycayr

Fpynnbl NOAAEPXKM AN MPOCTPaHCTBA ANst UCLeNeHNs
B0o3MOXHOCTI cOBMeCTHOI paboTbl Haj Npo6iemMamu coobLLecTBa
Huyero — 5 yxke 4yBCTBYHO CMIOYEHHOCTb

[Jpyroe (ykaxunTe)

Apyroe:

MecTo ans pasbsicHeHWUiA (Heo6sA3aTeNbHO)

Ecnun 6bl Bbl MOrIM peLuaTh, KyAa HanpaBasaTb A€HbIM WAV NOMOLLb B BallieM coobLiiecTBe, YTO 6bl Bbl MOCTaBUIU B
npuopuTeT? (BbibepnTe A0 TpEX BApNaHTOB)

DooUoooooooobon

MoaAep>kka B 061acTu A3bIKOBOrO AOCTyMNa / MMCbMEHHOro nepesoga /yCTHOro nepesoja
PassuTMe nnaepcTea B HEAOCTAaTOUHO MpesCcTaB/eHHbIX COObLLecTBax

Kunbe nnu npuoT

Ycnyrvi o okasaHuo MeAULIMHCKON MOMOLLM 1 OXpaHe MNCUXMYEeCKOoro 3,0p0Bbs

Yenyru B 06nacTy NCUXMYECKOro 340P0BbS 1 MPOPUAaKTIKa NPUINHEHVS cebe Bpeaay MONOAEXMN
Xnnbe n HpacTpyKTypa, YA06HbIE 418 L, C OrPaHUYEHHbBIMY BO3MOXHOCTAMM
MomMoLLe UMMUTPaHTaM 1 bexeHLam

bopbba ¢ pacM3smom 1 obecrieyeHre paBeHCTBa

MonogexHble pekpeaLoHHble 1 06pa3oBaTe/ibHble MPOrpamMMbl

JlocTyn K NpoZ0BONLCTBAIO 1 MATAHNIO

besonacHOCTb B coobLLecTBe 1 UCLeeHne

Bnaronony4ne XnNBOTHbIX

XyA0oXeCTBEeHHbIe NN My3blKa/lbHble MPOorpaMMbl

3almTa oKpyxatoLLein cpesbl

[Jpyroe (ykaxure)
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Apyroe:

MecTo ans pasbsicHeHWUiA (Heo6sA3aTeNbHO)

B KaKUX BUAAX AEATENIbHOCTU MO YKPenieHUto coo6LLecTBa NN HaJlaXXUBaHUIO CBA3eid Bbl X0TeNM 6bl NPUHMMATb
6onee akTMBHOe yyacTue? (BbiGepuTe Bce NoAXoAsLLMEe BaAPMaAHTbI)

DOoo0oooooooobgot

YuacTtne B KyNbTyPHbIX MEPONPUATUAX

ObLecTBeHHble 06e/bl NN COBMECTHbIe Tpanessbl

PacckasbiBaHVe NCTOPUA NNV MEPOMNPUATUA ANA NpeAcTaBUTeNelr Pa3HblX MOKONEHNIA
BofIOHTEPCTBO B MEeCTHbIX OpraHn3aLmsax

YyebHble KPYXKW UK ANCKYCCUOHHbIE PYMbl MO BOMPOCaM, KOTOpble MeHs MHTepecyoT
MacTep-knaccbl Mo 06MeHy HaBblKamu UK MacTepckme (Hanpumep, KyIMHapuys, LWINTbe, PEMOHT BeLLiel)
MpoeKTbl MO OYMUCTKE palioHa nan 6a1aroycTporicTBy

ObLecTBeHHbIe MeponpuATUS, MOCBALLEHHbIE NCKYCCTBY, My3blKe 1V TBOPYECTBY
CobpaHusi Ha OTKPLITOM BO3AyXe, Takume Kak MOXOAbl, MAKHUKN

Cocegckne pectmBanv NN yINYHbIE BEUEPUHKMN

YuacTtune B IpUHATUM peLleHni (Hanpumep, B paTyLle, B 61aroTBOPUTE/IbHbIX KPyrax)
PennrnosHble nnm fyxoBHble BCTpeUn

Fpynnbl MOAAEPXKN POAUTENE UM ONEKYHOB

PassuTMe nnaepckmx kayects / obyyeHne No 3almMTe NHTepecoB

Jpyroe (ykaxwnTe)

Celnyac a1 He CTpeMIoCb K 6onee AKTVIBHOMY Y4aCTUHO B XXU3HW COO6LLLeCTBa

Apyroe:

MecTo ans pa3bsacHeHNA (Heo6A3aTeNbHO)
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Kakne nsmeHeHus noBbicUIU 6bl Ballle UyBCTBO FOPAOCTU 3a TO, UTO Bbl IB/ISIETECh YaCTbIO 3TOro coobuiecTsa?
(Bbi6epuTe BCe noaxoasLive BapuaHTbl)

Bosblue BoBNeYeHWst 1 NPasAHOBaHNS BCEX Ky/bTyp
Bonee 6e3onacHble ynuLbl 1 paioHbl

O6ecneyveHne 6onee 3GPeKTUBHON NOAAEPXKKN MONOAEXN
Bosblue 406pOThI 11 3a60Tbl MeXAy COCeAAMM

Bosbluas BNacTu B pykax YieHoB coobLLecTBa

CHWXeHne 68AHOCTI/I nin HepaBeHCTBA

JOoooodo

[Jpyroe (ykaxwnTe)

Apyroe:

MecTo ans pasbsacHeHNA (Heo6A3aTeNbHO)

HacKo/ibKO Bbl 3aUHTEepeCcoBaHbl B TOM, UTOGbI BMeCTe C APYrMMU JTIoAbMU NOAAEPXXMNBATb MHULMATUBLI, BaXKHble
ANA Bawlero coobuiecTea?

O OueHb 3anHTepecoBaH(-a)

O B kakoli-To Mepe 3anHTepecoBaH(-a)

O He yBepeH(-a)
O He 3anHTepecoBaH(-a)
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Mol paccMaTpuBaeM BO3MOXXHOCTb CO34aHNA KPYy>KKa 6nar0TBopv|Teanocw| B La Crosse!

pr)KKI/I 6l'laFOTBOpI/ITe}'IbHOCTI/I — 3TO rpynnbl MECTHbIX Xutenem, KOTOpble c06|/|pa+0T HebosbLLNE MOXepPTBOBAHNA U
COBMECTHO peLwlakoT, KyAa X HanpaBUTb. Llenb coctouT B TOM, UTObbI paclwumpunTb 6ﬂaFOTBOpI/ITe}'IbHOCTb 3a npejenbl Kpyra
KPYNHbIX AOHOPOB 1 AeMOKPaT3MpOBaTb pacrpejesieHne 6ﬂaFOTBOpI/ITe}'IbeIX cpeacTs. Mo nyTn MOTYT NOABUNTbLCA
BO3MOXHOCTU I'IOO6LLI,aTbCF| Ha MePONpuUATNAX, BMeCTe 3aHMaTbCA BOJIOHTEPCTBOM U YBUAETL PE3yNbTaThbl cBoen
AeATeNbHOCT BOOYUNIHO.

(Heo6sa3aTenbHo) NepelianTe NO CCbISIKE HUXKE NN OTCKaHUpYiTe QR-kog, UT06bI NoAnucaTbCA Ha YBEAOMJIEHUS O
npoABWXEHUU 3TOU naeu.

http://forms.gle/FibCmAK9dvZZwH2z8

Cnacum6o!

0O6sa3aTenbHO HaxmuTe «OTMNPABUTb» (SUBMIT) Huxe.

62


http://forms.gle/FibCmAK9dvZZwH2z8

Appendix E: Mandarin Survey

LA CROSSE AREA

COMMUNITY
77— FOUNDATION

AWERAX TAEM—D, SEEIFHT BRRA TG AE M3t IEE FIH NG 2Rk DR P [P BRI, AT et 2ot 3 BRI B Dt 3R

. BRHEREREL!

5 ANETRSBEEBES . RIOFLWEEMDIASHELE, FIRIENES . BFehhtag 1P
Huhtko FATR i W G HFE REEH S

PR IEF LR ER— D BEHITON . SR 2T RS, EAEMDARBEL TIN5
IR E BN BA VR L — NI ACE A AR X !

ABgitHE &

BHETM—F?

(EAEIRR 142
O zm
() HpER dnREES, HE
O wEms

HAth [ %

EINNBECRE La Crosse AMIAMG? - (FRLELL H & BAHE 7> BY (] £E 3 2 3D

iy I

63



TOARIMPERIR, RESSHER?

DJOooO0oodooogt

)23
i

EER (PINBRETHE . )
FHILE (FIa0ERE. B, AFF. ZEE

RIE (FlanssE. BE)

BAIEME BIMNRDEE. REMRLETS. EEFLE)
RAREHALIEE (FIINMFITLE. REEE. RAE

RIEHHIGIF

FAR GRMEAER. FRENETRIE—RK)

BA
HAth RS HEvB & (R
N EES

iR, RERXEER:

GHIEFPTAERID

e
s
o
il
cu
il
&
oE
S
il
B
-0

o4



]
=
=
Pg
il
e
_|_
I

~>

OF";

OF:

OF =5

O E3

O e

() st G

O FERE
Bt

R
PN

FAEAEAT 2 B 2 s B AR (K k%

EC;
O
O

IR T IE R
FIER
B ik
BAER
EREATE
fimi 54
MAERS
B HIYE
TR
W IRERS
Hth GERED
VRS

0 #O

R &

A

VBRI E R ?

65



TAMG A N EE TSRS AB?  GEERITAERSD
ST (HE

FRTM CHED

AR T AR

FEERXTHEREIT GOIRESTT. FER. HED
sl

s

ik

BRIEPERRE

LEE (RS T

sk R B T T Tk

Ht (i)

NG EES

DOo0o0boooUubo

Hth Tk s Ae:

17N
PN

H.|,

NEEREHRBAA? (WBIEFERID

Htb TS AeE:

3

25

NHZE (RRE. NEF)
PIESFHEMZE (F170 Uber. Lyft . HFZED
PiEE

PR E SR A
B E
BITESEMETE
HRREBIITE
BAFEENRZETE

Hith (&8

ENSEIES

7

N

DJOoooUboooos

=
3t
&
Jr
25




&

OOOE
iy I

LE W 18 % LI TRIY) L ?

e

ENGIERS
B R ER T ERARSD?
f&F $25,000

$25,000-%$49,999
$50,000-%$74,999
$75,000-$99,999
$100,000-$149,999

$150,000 Ll £
IS

OOO00O00OO

?ﬁ_’,
X]
S

fomE MR B IRAGA X AL XES) . IR SR (E 52
[ mmamA
[ wmms
[j WhatsApp 3¢ B i@ iR 2R
D #3RAR (Facebook. TikTok. Instagram)
[ stixemmmgrefiam

FREFRIMEAR

At Al

A BN, TTHE. 3R4D)

BUAT P B4 B T i1

HXNEH IR

HEB R

Hith GiE4RED

DOooooot

HAth(5 S okIE:

CHIEF A ERTD

HVEAURR (gD

o7



1

2
T

JOooo0oooodn

T

25
Hn

PR
tN

;

f

oif

DO00oUbogn

XRAHFR LU OREE A5 BB 9E Y GRS H A &R I

La Crosse Tribune
WIZM

Around River City
Reddit r/lacrossewi
WEAU

WKBT

Good Day La Crosse
Explore La Crosse
La Crosse Local
Craigslist

Good Morning, Coulee

Nextdoor N FfiZE

R TR RIF IR E R TRE R ? (RBEFZTD

AR A

{5 AV SRA A AR )
FREF) LFRTIEAR

BT R e fitE

AU PR RN B4 X TIE
X AARRIFE AR
HWHBATEARKRLTFA
FEGA (BRI THE. RED
FIAERAAB A5 BRI
Hth GEIRED

At :

THTEARBA (AT

RS IR, BEARERAF LGSR AT Ximsh . RHBURS M ELE S TSEEE?

BPAR

O
O

FEAZ IS EON. HRZ ST IMRL Xk 7 G2 5 1T A e TN 17 -G TN o

iy I

68



LIPSV

R, I BRI R A X R R A

S EHXES SRS ERRH A GERBENAERTD

DDDDDDDDDDDDD

HRA KR tix g Th
BARHEE B R LIRS
S HEER

JEDE AN W B A 440
BEEDDPRAREK

B I RS 2 411 2SR TR A

SEE

il
B

TR EFRY &
PYA B P A

fi& BREAT B A i &
AT

Hth GERED

HARER

Rt o EESERHXENSEL?  GERFEIAERTD

DDDDDDDDDDD

BATHXONEL

E R IRFEALIX B AR FBIIE S KR
REIABEIHENAZ SRS
EXNFRHEIBIRAAEE
REEBERHBIA
ERAEHE AR
ARBEY). ) LNSHATHE
FeATE BB I 2T

BRI T —NEMFKIALD
KIEENZ 5B &4
Hth iR

HAthzhl:

69



THTEARBA (AT

X TN LB PR A X R DR B 2 B X

F R Rl E A,

ST Sy o/t =L

I
&
&

g

2

[

KIrERE
NEREMES
JLERARBDEIL
BETT (R A IS5

O BRI IR S5
¥ REIER
BRI
HHEMER
TAERIRFIH
L3}
i B AR
SEES T
RENNKBHIZE
S RSB EIRSS
BN
Hth GH4EAD

DOo00Uboooduboon

FLAh ]

TRt X BifERREE W ERHA? (RZBEF=TD

THTEARBA (AT

70



em

IR TEE A aot X R EMARB R E IR GEEFEIAERTD
S YHINEER S
HEXPEBEBRASELEKEA

B BIRBE S HITRM
NEXER. XHEHRENH2
ZEeMRBO R
THEEBHRSE

2 FF R ST )

AN HRBRLX 77
EFEF——RELR 25X AR
Hth G4

ﬁDDDDDDDDDDﬁ

=8

\]
/

THTEARUBA (AT

AR BURE ALK KB AL, B2 RAEZEMEST? (RBHLE=I)
] wemsswnezs

AR R BRI K RSN

(LSRR AR

(i BRI (BRI

BEDED I R AR ET

TR A 1 BRI T 1

BRABRERH
AR X FIEET
BOE SR

IR 5

HXELTES

SRR

ERHBFiL

HR B

Ht (e

DOoO00Uuboooouod

=8

\
£
=




THTEARBA (AT

(AR B 5 SIS X BB R R (A A )
(] smscesimizz
[ ] #xmexass
[ ) i temma
[ ] summ—mnmsEns
[ ] smxFssominmmnsSmstisie @
[ ] mensselETry . 8. EEns)
[ pxmmsznme
[ ] stixer. sRasmms
[ ] Pome, mzr. s
[ ] wesasmsx R
[ ] 253 comBur 2. mmeED
[ tamsusiemes

(] #)isumips s v

[ ] sshrmEsm

(] = G

]

HEMARFRESHX S 5EHME

Zf:

THTEARBA (AT

AR SRR M X — RTER B GHEHEITAERID
EMGR, FEBRra Xt

EREHHIEMLX

IR ERA

R EMAEMXE

MR EZHD

RO TR FF

Hth GERED

Doo0ood

HAth Az ik

72



THTEARBA (AT

BREAMBEMA—REZ Bt XEXELENFL?
RIS

A R

TIE

K

O
O
O
O

FRATIEERZLE La Crosse ZE3—ME 1 !

THI B R M N, AR NVEURFOCSERE R, JERREMAER. HEMRY ABER LR, EERBRFABUE
HE, NMKIHEEREDRMBREN. EHEREFR, RITFEVLESEMERHEIIRKR, —RMEEE, HXREEBCKYM

7.

(Bi) mii N BEEEE ARV, DAEAE AR VR A 3 e I W 80 e e

http://forms.gle/FibCmAK9dvZZwH2z8

e

WHEL ST TER"ER"(SUBMIT).

73


http://forms.gle/FibCmAK9dvZZwH2z8

	Data-Mapping-Report-Draft3
	Executive Summary
	Introduction
	Project Overview
	Key Findings
	Friends, family, and known community leaders outperform all other channels of local information.
	Responses emphasize the need to invest in basic human needs and well-being above all else.
	People want infrastructure for belonging: connection, joy, culture, and creativity.

	Recommendations
	References

	all-surveys-pgs
	Demographics
	What year were you born?
	Another country:
	What racial, ethnic, or cultural background(s) do you identify with? (Select all that apply)
	Racial, ethnic, or cultural background:
	Do you identify as LGBTQ+?
	Do you identify as transgender?
	What is your gender?
	Other gender:
	Which of the following best describes your primary work or service role? (Select all that apply)
	Other work or service role:
	Other mode of transportation:
	What is your annual household income before taxes?

	Community Resources
	Where do you usually get information about community events, services, or resources? (Select all that apply)
	Other information source:
	Which of these sources do you trust most for important or reliable information? (Select up to three)
	Other source:
	If you're comfortable, please share their name or how they're known in your community:
	Other barrier:
	Other motivation:
	Other issue:
	Other:
	Other:
	Other activity:
	Other change:

	Demográﬁco
	¿En qué año naciste?
	Otro país:
	¿Con cuál raza, etnicidad, o antecedente(s) cultural se identiﬁca usted? (Seleccione todas las que apliquen)
	Racial, étnica, o antecedentes culturales:
	¿Se identiﬁca usted como LGBTQ+?
	¿Se identiﬁca usted como transgénero?
	¿Cuál es su género?
	Otro género:
	Por favor seleccione todas las que apliquen:
	¿Cuál de las siguientes opciones describe mejor su función principal de trabajo o servicio? (Seleccione todas las que apliquen)
	Otro:
	Otro:
	¿Cuál es su ingreso familiar anual antes de impuestos?

	Recursos Comunitarios
	¿Dónde suele obtener información sobre eventos, servicios o recursos comunitarios?
	Otro:
	¿En cuál de estas fuentes confía más para obtener información importante o conﬁable? (Elijas hasta tres)
	Otro:
	Si te sientes cómodo, comparte su nombre o cómo lo conocen en tu comunidad:
	Otro:
	Otro:
	Otro:
	Otro:
	Otro:
	Otro:
	Otro:

	Pej Xeem
	Koj yug xyoo dabtsis?
	Lwm lub tebchaws:
	Haiv neeg, cag ces, lossis kab li kev cai dabtsis koj koom nrog? (Xaiv txhua qhov uas raus)
	Haiv neeg, cag ces lossis kab li kev cai:
	Koj puas xav tias koj yog cov neeg txiv neeg nyiam txiv neeg poj niam nyiam poj niam?
	Koj puas xav tias koj yog tus neeg nyiam ua pojniam los ua txiv neeg?
	Koj yog txivneeg los pojniam?
	Lwm yam:
	Thov xaiv txhua qhov uas raus:
	Qhov twg hauv qab no zoo qhia koj txog haujlwm lossis luag haujlwm? (Xaiv txhua qhov uas raus)
	Lwm yam:
	Lwm yam:
	Koj qhov nyiaj tau txhua xyoo ua ntej se yog dabtsis?

	Pabcuam hauv Zej Zos
	Feem ntau nyob qhov twg koj tau koj cov ntaub ntawv txog tej xwm txheej hauv zog, kev pab, lossis kev pabcuam? (Xaiv txhua qhov uas raus)
	Lwm yam:
	Qhov ntawm cov no koj ntseeg tshaj rau tej ntaub ntawv tseeb ceeb lossis vam tau? (Xaiv mus rau peb qhov)
	Lwm yam:
	Yog tias koj tsis xav li cas, thov qhia lawv lub npe lossis muaj koob npe li cas nyob hauv koj lub zej zos:
	Lwm yam:
	Lwm yam:
	Lwm yam:
	Lwm yam:
	Lwm yam:
	Lwm yam:
	Lwm yam:

	Демографические данные
	В каком году вы родились?
	Другая страна
	С каким расовым, этническим или культурным происхождением вы себя отождествляете? (Выберите все подходящие варианты)
	Расовая, этническая или культурная принадлежность:
	Вы идентифицируете себя как представитель ЛГБТК+?
	Вы идентифицируете себя как трансгендер?
	Какого вы пола?
	Другое:
	Выберите все подходящие варианты:
	Какое из следующих утверждений лучше всего описывает вашу основную работу или должность? (Выберите все подходящие варианты)
	Другое:
	Другое:
	Каков годовой доход вашего домохозяйства до уплаты налогов?

	Ресурсы сообщества
	Где вы обычно получаете информацию о событиях, услугах или ресурсах в вашем сообществе? (Выберите все подходящие варианты)
	Другое:
	Какому из этих источников вы доверяете больше всего, когда речь идет о важной или достоверной информации? (Выберите до трех вариантов)
	Другое
	Если вам удобно, сообщите его (ее) имя или то, чем он (она) известен(-на) в вашем сообществе:
	Другое:
	Другое:
	Другое:
	Другое:
	Другое:
	Другое:
	Другое:

	⼈⼝统计信息
	社区资源
	慈善兴趣


